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Eco-Friendly Packaging Design

¢ Less virgin material and more recycled content in beverage containers.

* Beverage containers are 100% recyclable.

¢ Recycling beverage containers generates recycling dollars.

¢ Beverage containers continue to be Minnesota’s most recycled
consumer product package.

® Our PET plastic bottles are made with at least 10%
recycled PET content.

e Aluminum cans have 42% recycled content.

* Since our bottlers have lightweighted our containers, the average consumer
bought 24% more containers in 2003, but only half as much packaging
per person.

ECO-FINA™ - Eco-Fina™ Bottle at 10.9 grams is made with 50 % less plastic
than the half-liter Aquafina bottles produced in 2002, eliminating an estimated
75 million pounds of plastic annually. At the bottling centers the cardboard
base pads are being eliminated from 24-packs, which will contribute to saving
20 million pounds of corrugate by the end of 2010.

PlantBottle™ - Coca-Cola has a new plastic bottle made with up to 30% plant-based materials that is 100% recyclable and
reduces carbon emissions by up to 25% compared to petroleum-based PET. It can be processed through existing manufacturing
and recycling facilities without contaminating traditional PET.

reNEWabottle™ - Naked Juice recently released its reNEWabottle™, which is made of 100% post-consumer plastic, and has a
goal of transitioning its entire product line to 100% post-consumer recycled bottles in 2010.

Promoting Recycling Away From Home

Message in a Bottle:

* The Recycling Association of Minnesota and the Hutchinson Adult Training and
Habilitation Center (ADTH) partnered with the Minnesota Beverage Association to
conduct an away from home recycling program. The focus is to recycle bottles,
cans, and plastic bags from “away from home” locations and to provide
meaningful work for local adults with disabilities. The program offers participating
businesses free, bottle-shaped recycling bins. Pick up service from the ADTH is free

for the first year. \ /
e MBA sponsored with numerous partners the expansion of the program into: the St.
Cloud area, Mankato area, Duluth area, Pine City /Hinckley area and now a small pilot with Holiday Stores in the Twin Cities
area. Since the summer of 2008 through October 2009 - MIB recycled more than 500,000 pounds of beverage containers and
other plastics.
e In 2010 eight more locations will be added with the assistance of a USDA Rural Development grant and matching funds by
Minnesota Beverage Association. The tentative sites are: Rochester, Owatonna, Brainerd, Bemidji, Moorhead, Austin,
Alexandria and Marshall.

The program provides jobs for adults with disabilities who collect, sort and bale the recyclables for shipping. The locations include
convenience stores, car washes, golf courses, parks, and laundromats - sites that typically are difficult for recycling programs. For

HOW we are making big steps toward environmental sustainability

Establishing Event and Large Venue Recycling
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MN State Fair:

e For three straight years Midwest Coca-Cola Bottling, Eagan, has
provided over 300 bins.

* Collected over 16,000 pounds of bottles and cans.

* Showcased Recycling Education Vehicle at the fair to educate
attendees on recycling through fun interactive games.

Valleyfair:

e The Pepsi Bottling Group, Burnsville set up a recycling program
at Valleyfair.

* The bottle shaped bins were donated.

* After just one summer, great recycling results.

TCF Bank Stadium:

* Provided 100 recycling bins for the TCF Bank Stadium.

* 1,000 recycling bins in a % mile radius of the stadium.

e Featured Recycling Education Vehicle at the opening day game.

Supporting School Recycling Programs
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* Since 1998, MBA has provided recycling bins and programs for
hundreds of K-12 schools and colleges. School districts are
working hard to establish and maintain recycling programs.

* Programs range from complete WasteWise audits generating
comprehensive recycling programs to t-shirts for coloring
contests.

* Hundreds of recycled products kits have been donated to
schools.

* Many bottlers allocate recycling money or programs as a part
of their vending contracts.

Using Marketing to Promote Recycling

Beverage companies are using their marketing skills to develop recycling
campaigns. Each company has promoted recycling on all its containers and
packaging and selected other strategies that work within their markets. Such
efforts include: billboards, transparent slicks for store cooler doors, truck ads, tv
messages with retailers, art contests and more... Based on the diversity of the
audience the marketing activities range from traditional advertising to websites,

and digital media to in-store marketing.
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Beverages as Part of a Healthy, Balanced Diet

Beverages are an important part of a healthy, balanced diet: they provide
hydration, quench thirst and can deliver energy, essential vitamins and
minerals. Beverages complement the foods we eat and, consumed
responsibly, are a needed component of a balanced diet. In fact, many of
the beverage industry’s products, including bottled waters, juices, sports
drinks, teas, milk and diet soft drinks can be catalysts to health and
fitness.

¢ The industry has hundreds of low- or no-calorie beverage options in
MN, as well as a variety of portion sizes.

¢ Several new sweeteners are being used.

* Unveiled Coca-Cola Freestyle, a new fountain dispenser that allows
consumers to choose from 100 beverage choices- 60 of which are low- or
no-calorie and 68 of which are caffeine free.

e New packaging size limiting the amount of calories will help consumers
manage their portions and calorie intake.

Getting Plenty of Exercise — While beverages and food play a role in determining good health, so do other factors. In

fact, it is generally accepted that obesity involves three main factors: genetics, diet, and exercise. In recognition of the
importance for proper balance and getting plenty of exercise, the beverage industry sponsors and participates in commu-

nity fitness programs, school sports and fitness programs.

BETTER LIVING:

BLEND is a community based program in the St. Cloud Area
focusing on nutrition and exercise. Bernick's Beverages and
Vending is a major sponsor of this great program. Bernick's made
a financial contribution of $10,000 in 2009, provided healthy
beverages for activities and events, made banners for the Bike
Parade, and Jason Bernick has served on the Nutrition Committee
of BLEND for several years. For more detail check out their
website: www.blendcentralmn.org.
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General Well-being - Another example of our commitment to well being
programs — Coca-Cola's placed the heart health symbol on more than six billion
packages of Diet Coke as part of the National Heart, Lung, and Blood Institute's
The Heart Truth program to encourage women to seek more information about
ways to improve their health.

TRUTH™

Promoting Increased Curbside Recycling

e Over 65% of beverage containers are consumed at home.

¢ Consumers will recycle if convenient- we are supporting single stream collection, more transparent pricing of
waste collection, and more education.

* Promote Recycle Bank and similar programs as a new way to reinvigorate curbside collection. Program rewards those
who recycle and provides incentives for those who need a little nudge. MN Bottlers are major reward contributors.

¢ Fund and participate in “Get Caught Recycling” Programs- brings more awareness and media coverage to recycling
while recognizing those who recycle - and hopefully puts some friendly peer pressure on neighbors to join in.
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